WLOS-TV13
3RD QUARTER ENDING SEPTEMBER 30, 1997

CHILDREN’S TELEVISION ACT
OF
1990

PROGRAM DESCRIPTIONS AND
BROADCAST TIME PERIODS
FOR PROGRAMS SPECIFICALLY DESIGNED
TO SERVE CHILDREN’S EDUCATIONAL AND
INFORMATIONAL NEEDS



CHILDREN’S TELEVISION ACT
COMMERCIAL LOAD CERTIFICATION
WLOS-TV13

The following is a list of all WLOS-TV originated programs designed for children twelve years old and younger
which were scheduled for broadcast during the 3rd Quarter of 1997. All of these programs are formatted to
allow for no more than 10.5 minutes of total commercial time per hour on weekends and no more than 12.0
minutes of total commercial time per hour on weekdays in accordance with the Children’s Television Act of
1990.

NONE

This will certify that the above programs have run, as formatted for the 3rd Quarter of 1997.
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Beth Stiebel Sarah Ferris
Regional Program Director Traffic Manager
WLOS-TV13 WLOS-TV13

Date: 10 October 1997 Date: 10 October 1997



CERTIFICATION

FOLLOWING IS A LIST OF ALL ABC TELEVISION NETWORK PROGRAMS
DESIGNED FOR CHILDREN TWELVE YEARS OLD AND YOUNGER WHICH ARE
SCHEDULED FOR BROADCAST DURING THE THIRD QUARTER OF 1997. THIS
CERTIFIES THAT ALL OF THEESE PROGRAMS ARE FORMATTED (IN THE ORDER
AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES
OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON WEEKDAYS.

IF THE NETWORK RESCHEDULES CHILDREN’S PROGRAMS (FOR EXAMPLE,
AS A RESULT OF LIVE SPORTS PROGRAMS), THE MODIFIED SCHEDULE WILL
COMPLY WITH THE CHILDREN’S TELEVISION ACT COMMERCIAL, LIMITS.
SIMILARLY, IF THE NETWORK SCHEDULES A HALF-HOUR CHILDREN'’S PROGRAM
CONTAINING 5.5 COMMERCIAL MINUTES IN A CLOCK HOUR WITH A NON-
CHILDREN’'S PROGRAM, THE NUMBER OF NETWORK COMMERCIAL MINUTES IN THE
CHILDREN'’S PROGRAM WILL BE DECREASED TO COMPLY WITH THE COMMERCIAL
LIMITS.

THIS CERTIFICATION IS DIVIDED INTO TWO PARTS: PART ONE COVERS
CHILDREN'S PROGRAMS SCHEDULED FCR BRCADCAST DURING THE PERIOD JULY
1 THROUGH SEPTEMBER 5, 1997; PART TWO COVERS CHILDREN'S PROGRAMS

SCHEDULED FOR BROADCAST BEGINNING SEPTEMBER 13, 1997.

Children’s Programs - Broadcast during July 1, 1%97 through
September 12, 1997

Weekend Programs

1. Program: Disney’s Jungle Cubs
(00 — L"20
Duration: Half-hour (Saturdays, 8+06——8+30 AM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%



Program: Brand Spanking New! Doug (I

(E28
Duration: Half-hour (Saturdays, 8=
Number of Network Commercial Minutes: 5:00
Opportunity for Local Commercial Matter: :30*%
Program: Brand Spanking New! Doug (II)

LD TR
Duration: Half-hour (Saturdays, 9+66—5+30-AM NYT)

Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%*

Program: Disney’s Mighty Ducks

, 12> . 9,00
Duration: Half-hour (Saturdays, S-+36—36+66 AM NYT)

Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%

Program: The Bugs Bunny & Tweety Show/ABC’'s Schoolhouse Rock
\fg\ \O-. 20
Duration: hour (Saturdays, #6966 - 11:00 AM NYT)

Number of Network Commercial Minutes: 9:30 {(4:30 commercial
minutes—10:00-10:30AM - 3 0—of which will air—during

L ; 5:00 commercial minutes 10:30-
11:00 AM -- :30 of which will air during ABC's
Schoolhouse Rock)

Opportunity for Local Commercial Matter: 1:00** (:30
commercial minutes 10:00-10:30 AM; :30 commercial
minutes 10:30-11:00 AM)

Program: Nightmare Ned

Duration: Half-hour (Saturdays, 11:00 - 11:30 AM NYT)

Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30+%



10.

11.

12.

Program: Disney’s Duck Tales
Duration: Half-hour (Saturdays, 11:30 AM
Number of Network Commercial Minutes: 5:0

Opportunity for Local Commercial Matter:

0

12:00 Noon NYT)

:30%*

Program: The New Adventures Of Winnie The Pooh

Duration: Half-hour (Saturdays; 12:00 Noon - 12:30 PM NYT)

Number of Network Commercial Minutes: 5:0

Opportunity for Local Commercial Matter:

Program: ABRC Weekend Special

Duration: Half-hour (Saturdays, 12:30 - 1:00 PM NYT)

Number of Network Commercial Minutes: 4

Opportunity for Local Commercial Matter:

0

:30%*

:30

:30%

Program: ABC Saturday Special: “Crash The Curiousaurus”

WL - WL30

O
Duration: Haif hour (#2436 - 3486 PM NYT) e gprern@Ee. 13,1411
(One-time-only - Saturday, Futy—5—3+59% - Part I)

{(One-time-only - Saturday, Jﬁ%g;$?7wiseﬂ -
¥ Y << FERND PR

Number of Network Commercial Minutes: 4:

Opportunity for Local Commercial Matter:

Brogram+—Ceorge—Of The Jungle
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Program: Disney’s Jungle Cubs

2.0
. =

Duration: Half-hour (11:30 AM - 12:00 Noon NYT)
(One-time-only - Saturday, July 12,

Number of Network Commercial Minutes: 5
Opportunity for Local Commercial Matter:

3

:00

:30%

1997)

Part II)



13. Program:——ABC Kids Movie Matinee: “Here ComeThe Littles”/

{%ﬁ%@%ﬁs'uﬂﬂﬁ}r' Dlicriiots 'lr’ 1'700":1‘}
(Repeat Feed - Sunday, August 10, 1997)

;
Opportuntty for—theocal—Commer 1-Matter: 4:30%*%% (] .30

—-commercial minutes 6:30-7:00-2AM+ 1:30 commercisl —
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14. Program: Brand Spanking New! Doug (I)

. Duration: Half-hour (11:00 - 11:30 AM NYT)
(One-time-only - Saturday, September 6, 1997)

Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%*

15. Program: Brand Spanking New! Doug (II)

Duration: Half-hour (11:30 AM - 12:00 Noon NYT)
(One-time-only - Saturday, September €, 1997)

Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%*

Weekday Programs

1. Program: Disney’s One Saturday Morning Preview Special

Duration: Half-hour (8:30 - 9:00 PM NYT)
(One-time-only - Friday, September 12, 1997)

Number of Network Commercial Minutes: 4:45

Opportunity for Local Commercial Matter: 1:00%*%%*



palsp)
Children’s Programs - Effective September 23+ 1997

Weekend Programs

1. Program: Disney’s 101 Dalmatians
Qoo _ WO
Duration: Half-hour (Saturdays, 8+66 - 8+30 AM NYT)

Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%
20 Program: Disney’s 1 Saturday Morning (featuring long-form
educational elements -- “Brand Spanking New! Doug,”
“Disney’s Recess” and “Disney’s Pepper Ann” -- and
short-form educational elements)
230 - 1,30

Duration: Two hours (Saturdays, &+3€ - 163t AM NYT)

Number of Network ngggrglq} Minutes: 19:00 (5:00 commercial
%Qgtm §=36~5+86 AM; 4:30 commercial ml&i&%ﬁi&ige
QHM}4%QQ} AM; 5:00 commercial minutes ; .

AM; and 4:30 commercial minutes Tﬂ*ﬁﬁ~&€~86 AM)

SO00 - WL3BO
Opportunity for Local Commerc%g%mMatt%; 2:00%*F%%%x (.30
commerc1alt@1ques : : AM; :30 commercial. . e oo
minutes 9:66—59+30-—AM; :30 commercial minutes 930~

1660 AM; and :30 commercial minutes 6661636
AM) WL D0 — WL =D

4. Program: Disney’s Jungle Cubs
Duration: Half-hour (Saturdays, 11:30 AM - 12:00 Noon NYT)
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%



5, Program: The New Adventures Of Winnie The Pooh
Duration: Half-hour (Saturdays, 12:00 Noon - 12:30 PM NYT)
Number of Network Commercial Minutes: 5:00

Opportunity for Local Commercial Matter: :30%

6. Program: Science Court
Duration: Half-hour (Saturdays, 12:30 - 1:00 PM NYT)
Number of Network Commercial Minutes: 4:30

Opportunity for Local Commercial Matter: :30%*

Weekday Programs

None

* Format allows one :34 station break, of which :30 ONLY may be
used for local commercial matter.

* % Format allows two :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

*** Format allows three 1:34 station breaks, of which 1:30 ONLY
for each may be used for local commercial matter.

***%* Pormat allows one 1:04 station bresk, of which 1:00 ONLY may
be used for local commercial matter.

***%*% PFormat allows four :34 station breaks, of which :30 ONLY for
each may be used for local commercial matter.

- " iy =
/éflé§£%7§22iﬁ ;Z?Z&$;:Eiw
William "BuzZ"”Mathesius
Vice President and Director

Affiliate Operations

Date: September 10, 1997



GEN MGR 1l@/7 ZQTR ‘"w7—QTRELY CONE'IRM
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Hassage Mumber o

OCTOBER 7, 1997

TG STATION MANAGEHMENT

RE: CHILLDREN'S TELEVISLON ACT OF lwse —— ABC-TV NETWORK COMMERCIAL
INFORMATION ~— QUARTERLY CONEIRMATION —-- THIERD QUARTER 1<97

ON SEPTEMBER 10, 1997, WE SENT YOU A CERTIFICATION THAT ALL ABC TELEVISION
NETWORK PROGRAMS DESIGNED FOR CHILDREN 12 YEARS OLD AND YOUNGER SCHEDULED
FOR BROADCAST DURING THE THIRD CALENDAR QUARTER OF 1997 WEKE FORMATTED TO
ALLOW FOR NO MORE THAN 1¢.5 MINUTES Of TUTAL COMMERCIAL TIME FER CLOCK
HOUR ON WEEKENDS AND 12 MINUTES OF TOTAL COMMERCIAL TIME PER CLOCK HOUR ON
WEEKDAYS, THE COMMERCIAL LIMITS SET FORTH LN THE CHILDREN'S TELEVISION ACT
OF 1990,

WE INFORMED YOd AT THAT TIiHE THAT AT THE END OF 'THE THIRD CALENDAR QUARTER
WE WOULD ALSO SEWD YOU A CONEFIRMATION THAT THE NUMBER OF MINUTES ALLOTTIED
FOR NETWORK AND LOCAL COMMERCIAL HATTER DID NOT HACEED THOSE SET FORTH I
THE CHILDREN'S TELEVISIGH AZT. WE ALSG 2a1D WE WOULD I1NCLUDE IN THE
CONELRMATION COMMERCIAL INEORMATION ABOUT ANY ADDITIONAL CHILDREN'=
PROGRAME AILRED DURING THE THIRD QUARTER THAT WERE NoT 1NCLUDED N THE
URIGINAL CERTIFICATION. THIS LETTER WILL SERVE As THE QUARTERLY
CUNE'LRMATIUN EORK THE THIRD QUARTER F Lo,

THE ABC TELEVIS1ON NETWORK HEREBY COME'IRHS THAT THE NUMBER COF MINUTES
ALLOTTED FOE NETWORK COMMERCIAL MATTELR ANL THE FORMATTED CPRORTUNITIE: EOR
LOCAL MATTER IN NETWORK PROGRAHS DESIGNED FOR CHILDREN TWELVE YEARS OLD
AND YOUNGER BROADCAST DURKING THE THIRD QUAKTEE OF 1997 DID NOT EXCEED THE
LIMITS sET FORTH IN THE CHILDREN's TELEVISION ACT QOF 19329,
THERE WERE NC ADDITIONAL WNETWORK FROGRAMS DESICHED FOR CHILDREN TWELVE
YEARS OLD AND YOUNGER BRCADCAST DURING THE THLIRD QUARTER OF 1997,

THIS CONFIRMATION 18 DESIGNED TO BE PLACED IN YOUR PUBLIC FILE ALONG WITH
THE SEPTEMBER 1@, 1997 CERTIEFICATION, THIS SHOULD BE DONE NO LATER THAN
QCTOBER 16, 1wv? IN OkDER TO HMEET THE REQUIREMENTS OF THE CHILLREN'S
TELEVISION ACT.

REGARDS ,

BUZZ MATHESIUS

VICE PRESIDENT

AFFILIATE COMMUNICATIONS & OPERATIONS

l@/a7s97 loiddrliz



GEN MCR i¢ /06 KID3 FURM 3%z REYISH
Message Number :dd4:

OCTOBER &, 199v

TO:  GENERADL MANAGER

AS HARD AZE WE TRIED TO BUbkrLyY i”UiLhPLu Aiﬂﬂhﬁlh Lﬂkﬂ S3ga T
sTalluhs Pok EA Ui H‘r SaME WHER BE O ZENT THEH To s ;i
SEFTEMBELR . WE HAVE UL ] A FEW EEROES THAT

CORBECTED onl YUOUR swds b ‘ THEY akb PFL&CED IH EuUh HUBL 1
FILES. THE CORRECTIO N: ARE AS BFOLLOWS:

EASTERN
PAGE BEi-5: SCHOOLHOUSE ROCK — CHARGE “TIHES AIRKEDR® TO A
(BRITIZH GPEN FRE-EHMPTION 7/ 19 47

PAGE ET-71 SCHOOLHOUSE ROCK — CHANGE “TIMES AIRED® TOo 8
e AME
PAGE ET-V1: WiINHNIE THE P“ﬁH - CHAMGE “TIMES aAlpED® T3 7
USAHME ., AND PRE-EMEFTION 5/723/97)
CENTRAL
FAGE OT-g: THESR TH &
FETia ey

CHAHWGE YYiHES ALEED® T4 B

WINNIE THE BOOH - JHAHGE “TIHEE RIRED" TO
LEAHE, aHD FRE--RHMETION /25 9/

w
&
i
r
r.
=
|

SCHOGLHOUSE RoCE - CHAHGE “TIMEZ ALRED" 1o 2
CERITIAH OFEN PRE-EHPYLON /187237

PAGE HT-7 ACHOOLHOUZE ROCK — CHAHGE "TIME ALRED® Ty 2
(SAME)

B

WINNIE 'THE POOH - CHANGE "TIMES aAlRED®™ TO 7

PAGE HI-7: I
CSAME, AND PRE-EMPTION S/23/97

PACIELC

PAGE PT-5: DOUGH [ - CHANGE “NUMBER OF PRE-EMPTIONS® TO 3,

L
AND ADD PRE-EMETION DATEs AND PiMES:

B 1AM BT
oA BT

!
x
L.
I:_:I
L]
:
i

PAGE PT-8 SUHOOLHOUSE ROCE - CHANGE “TIMES AIRED" TO 8



(BREITIZH OFEN FRE-EUPTICGH 7olw 87 . CHAHGE



“NUMBEK OF PRE-EMPTIONS 10 1, AND ADD PRE-
EMIPION DATE AL TIME:

JIET-Zy2aRY BT

i
i«

e

BAGE BT~ SCHOOLHUUSE ROCE -~ CHAHGE “TIMES A1RED®
ii-li

LBAME) , CHANGE “"NUMBER OF PRE-EMPTICONS® TO 1.,
AND aADD PRE-EUPTLION LAYE AND TIHE:

8/25/97 3:157~4 00PN PT

FPAGE PT-7 WI

TG
{PRE-EMPTIONS 7/19/97 AND B/23/97)

HHIE THE POOH -~ CHANGE “TiMEs ALRED"

FAGE PYi-s: LEGEND OF LOCHWACGAR -~ CH&ENGE “TIHE
ATRED™ TG
cate—-7 s0oar BT

PLEASE CALL ROGER COODSFEED AT 212-456-7593 1F YOU HAVE ANY
QUESTICONS CONCERNING THESE CORRpCYIGHS Ok OTHEER MATERIAL I THE
CHILDREN'S PROGRAM REPORT FORMS.

REGARDE .

BUZZ MATHESIUS

VICE PRESIDENT

AFFILIATE COMMUNILICATIONS & OPERATIONS

16/,06/97 17126116



ABC Television Network @
October 7, 1997

Buzz Mathesius
Vice President
Affiliate Communications & Operations

To: Station Management

Re: Children’s Television Act of 1990 -- ABC-TV Network Commercial Information --
Quarterly Confirmation -- Third Quarter 1997

On September 10, 1997, we sent you a Certification that all ABC Television Network
programs designed for children 12 years old and younger scheduled for broadcast during the third
calendar quarter of 1997 were formatted to allow for no more than 10.5 minutes of total
commercial time per clock hour on weekends and 12 minutes of total commercial time per clock
hour on weekdays, the commercial limits set forth in the Children’s Television Act of 1990.

We informed you at that time that at the end of the third calendar quarter we would also
send you a Confirmation that the number of minutes allotted for network and local commercial
matter did not exceed those set forth in the Children’s Television Act. We also said we would
include in the Confirmation commercial information about any additional children’s programs
aired during the third quarter that were not included in the original Certification. This letter will
serve as the quarterly Confirmation for the third quarter of 1997.

The ABC Television Network hereby confirms that the number of minutes allotted for
network commercial matter and the formatted opportunities for local matter in network programs
designed for children twelve years old and younger broadcast during the third quarter of 1997
did not exceed the limits set forth in the Children’s Television Act of 1990.

There were no additional network programs designed for children twelve years old and
younger broadcast during the third quarter of 1997.

This Confirmation is designed to be placed in your public file along with the September
10, 1997 Certification. This should be done no later than October 10, 1997 in order to meet the
requirements of the Children’s Television Act.
Regards,

Ay Frret e

Buzz Mathesius

BM/ak

77 West 66th Street New York, NY 10023-6298 (212) 456-6888



